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Direct marketers will slow their hiring during the summer, compared with
spring's levels, according to a new survey.

There was also a small uptick in the number of respondents anticipating
cutbacks, according to Jerry Bernhart, president of Bernhart Associates
Executive Search LLC, which conducts the survey.

The survey also found that 61% of respondents plan to add staff during the
current third quarter, compared with 66% that did so during the second
quarter. Another 28% forecast no change.

Just over one quarter of all  respondents reported having difficulty finding
qualified candidates.

According to Bernhart, customer service positions will be most in demand this
summer, followed by direct marketing managers and sales support staff.

Enter Keywords advanced search

Advertising | Contact  Us | Multichannel Merchant Magazine | DM Buyer's Guide | E-Newsletters | Subscribe

  Sponsored Links

"Top 10" Online Jobs
Looking For Part Time Online Jobs?
Part Time Online Jobs. $25-$50 hr.
Highest-Paid-Online-Jobs.Com

Summer Jobs
Enjoy your summer Earn money on
autopilot
www.ambroseholt.com/SummerJobs

Make $4500 Cash Every Mo.
Get paid $25-100/hr to take surveys
Free to start, see if you qualify.
SurveyLot.com

58 MSL Job Openings
The leader in Medical Science Liaison
recruitment.
www.mslstaffing.com



07/18/2007 09:12 AMDM Hiring to Taper Off During Summer Months: Survey

Page 2 of 3http://directmag.com/news/dm_hiring_summer/

 Yahoo! Ad Change: Did Millard Jump or
Was She ...
 Celtic Bank Customizes Landing Pages to

Suit Leads

Get free access to more than 50,000 list data cards - one
of the most comprehensive databases in the industry. 
>> Search Now

DIRECT Buzz
Blog
Webinars
Buyer's Guide
Calculators

JobZone
ListFinder
Promo
Calendar

Research
Store
E-Newsletters
Print Magazine

A panel of professionals
answers your questions.
Submit your questions.

Luc Vezina

Email
Marketing

Become an Expert

More Info

This Month in Direct Magazine

Back to the Start
LEAD GENERATION HAS long been the
name of the game in business-to-
business. The lengthy, complex decision
cycles that precede most B-to-B
purchases and the relatively high cost of
many products have led marketers to
believe...

Creative Differences
Business-to-business and business-to-consumer e-mail
campaigns require vastly different creative tactics to drive
the highest response, according to a report by e-mail
service provider Silverpop.



07/18/2007 09:12 AMDM Hiring to Taper Off During Summer Months: Survey

Page 3 of 3http://directmag.com/news/dm_hiring_summer/

See Full Nov. Issue 

Back to Top

Browse Issues

July 1, 2007 June 1, 2007 May 1, 2007 April 1, 2007 March 1, 2007 February 1, 2007 January 1, 2007

Browse Back Issues Select an Issue

Browse E-Newsletters

View Sample | Subscribe View Sample | Subscribe View Sample | Subscribe View Sample | Subscribe View Sample | Subscribe

© 2007 Penton Media,  Inc. Home | Penton Media Inc. | Contact Us | For Advertisers | For Search Partners | Privacy Policy


