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Direct marketing hiring pace softens
Story posted: July 17, 2007 - 2:14 pm EDT

Owatonna, Minn.—Direct marketers expect fewer new
hires this summer compared with the spring,
according to Bernhart Associates Executive Search in
its quarterly direct marketing employment survey. In
addition, the percentage of companies planning
layoffs increased slightly.

Sixty-one percent of the respondents said they will be
adding to staff during the current third quarter
compared with 66% in the same quarter last year,
while 28% are forecasting no change. Seven percent
plan to reduce their head counts, compared with 2%
in the third quarter of last year.

The remainder said they were unsure about hiring
plans.

Jerry Bernhart, president of Bernhart Associates, said
the numbers show a slight softening in the
employment outlook for direct marketers this quarter
and are consistent with what he is seeing in his business.

“There’s not as much activity as there was a year ago,” he said.

Bernhart said customer service was listed as the position that will be in strongest demand this summer, followed
closely by direct marketing managers and sales support. A total of 112 companies responded to the survey,
which was e-mailed the week of July 8.

—Carol Krol 

Save this story to del.icio.us

Digg This!

 E-mail Story      Print Story    

RELATED STORIES

 

News Corp. closes in on Dow Jones purchase
 

Google launches hosted site search for businesses
 

Reed Elsevier to sell rest of Harcourt Education to Houghton Mifflin
 

Details of Audience-FAX released
 

Microsoft Office Live adds Ask Sponsored Listings to search engine advertising service
 

IDG acquires network from Accela Communications
 

Interpublic launches mobile marketing agency
 

Medialink to introduce online video management and distribution platform
 

Rambus selects YRG for advertising
 

Read the new issue:

HOME SEARCH
MARKETING

E-MAIL
MARKETING

MARKETING
METRICS

DIRECT
MARKETING

EVENT
MARKETING

VERTICAL
MARKETING ADVERTISING MEDIA

BUSINESS



07/17/2007 06:27 PMDirect marketing hiring pace softens :: BtoB Magazine

Page 2 of 2http://www.btobonline.com/apps/pbcs.dll/article?AID=/20070717/FREE/70717103/1078

 

 

 

 

SITE MAP   |   MEDIA KIT   |   CONTACT US   |   SUBSCRIBE   |   NEWSLETTER   |   WHITEPAPERS 
 

BtoBonline.com Privacy Policy.  Copyright 2006, Crain Communications Inc.
Information  |  For advertising information contact Robert Felsenthal.

This site contains material formerly on BusinessMarketing.com. Business Marketing magazine is no longer published.


